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Session 7 - Resource Allocation – Resource Interactions from a Small Business 
Perspective 

 

Session head(s): 

Zsuzsanna Szalkai, Budapest University of Technology and Economics, Hungary 

Session description: 

Every business needs resources to set up and enter the market. The enterprise 
owns some of these resources, while many are accessed and used through 
business relationships (Baraldi et al., 2012). When a firm enters a market, it usually 
joins an existing business network and becomes one of its actors (Håkansson et 
al., 2009). A critical factor in its success will be how it can connect to the existing 
business network and create value through resource interactions. Small 
businesses mostly lack resources to run everyday activities, especially when they 
plan to grow. 

These and similar questions will be addressed through the presentations in this 
session: 

https://danubecup.sze.hu/home


 
 

  

• How, under what conditions, can a small business interact with other actors 
in the business network? 

• What are the characteristics of the business relationships of a small 
enterprise? 

• What kind of adaptation does the small enterprise need in its business 
relationships? 

• How can it exploit the resources generated through its interactions? What 
type of resources are these? 

The session welcomes both theoretical presentations and case studies. 
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The deadline for submissions (i. Full papers, ii. Work-in-progress papers and iii. Good 
practice cases) is 1 June 2025. 

All submissions must use the submission template and follow the submission 
procedure described on the webpage https://danubecup.sze.hu/submissions . 
Otherwise, they will not be considered for review. 
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